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He takes stock before signing off on prizes

The head of premium live-
stock accounting is a CEO.

By BILL HANNA

SRR SISO,

FORT WORTH — If you ever
wondered how the winners
are verified at the Fort Worth
Stock Show, ask Bill Renfro.

As the head of premium
livestock accounting, Renfrols
in charge of signing off on the
monetary prizes.

“My job is to make sure the
cormect person recelves the
corect amount of money,”
Renfro sald.

It can be time-consuming
when they're dealing with
hundreds of winners in some
categories like poultry con-
tests, but Renfro sald ttusually
goes smoothly. He deals only

with the livestock enirles. The
winners from the rodeo are
handled separately.

“The Judge's books are
brought to the office to have
thelir results entered Into the
computer,” Renfro sald, "We
then check the computer en-
tries against the judges book
and also against the premiums
offered In our premium cata-
log, If all 1s correct, then the
checks can be writien.”

Renfro started working at
the Stock Show in 1974 after
asking Bill Butler, the person
then In charge of premium ac-
counting, if he needed any
help.

Renfro, 74, 1s CED of Renfro
Foods, the Fort Worth-based
salsamaker that distributes all
across the 1.5, Canada and

the Carlbbean. It was started
by his parents, George and Ar-
thurine, in 1940,

It just has grown steadily
and since we got a sales man-
ager it has really taken off In
the last elght or nine years,”
Renfro said.

Besldes selling thelr own
products, Renfro Foods mns a
private-label operation  for
other salsa makers like Joe T.
Garcla’s and Desert Pepper
Trading Co. There are a bunch
of others he cannot reveal.

“If I went down the alsle at
Central Market, [ could prob-
ably point out five or six that
are made at our place,” Renfro
said.

Renfro has discovered that
their most popular sellers are
the same, whether it's Texas or
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Bill Rentro is also the CEO of Ren-
fro Foods. STMELLEN O

someplace else. The top three

sellers are green salsa, haban-

ero and mango habanero.
“They lke it just as hot in

Minnesota and Canada,” Ren-
fro sald. “There's no difference
from reglon to region.”

Renfro Is introducing three
new flavors — pomegranate,
pineapple and tequila— to ca-
ter to ever-changing tastes, Of
the three, Renfro expects
pomegranate to be the most
popular  with  health-con-
SCIOLS COMNSUMETS.

As for the Stock Show, Ren-
fro sald he keeps coming back
every year because of the peo-
ple and his enjoyment of the
wiork.

“It 1s amazing that for the
thousands of entrles made at
several levels, there are very
few errors,” Renfro said.
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